Online Table 5.1. Relationships between Media Use and measures of novelty perceptions,
interest in other cultures media, and cosmpoliteness (2015 Users Survey, 2021 Users Survey)

Frequency use various | Novelty seeking Like other
media: cultures’
media

Watch television

2015 10%* -.13%
2021 A5HF* D5EF*
Listen to the radio

2015 - 24%%*
2021 AN 26%**
Read a magazine

2015 10#

2021 Q8H** 2QF**
Read a book

2015

2021 2 8F** Q% **
Read a newspaper

2015

2021 QD EE* 35%**
Go out to see a film in

a theater

2015 24x**

2021 14%* PR

Watch a film not at a
theater (e.g., on TV,
tablet, phone)

2015 3% .09#
2021 WA 21%*
Check my email

2015 -.10%*
2021 Q9% ** .10

Go on Facebook

2015 - 23%E*
2021 37EF* 24x**

Play video games on
some device

2015 2%

2021 209%** Q3H**
Watch videos on a

smart phone "

2015 ’

Text family or friends
rather than call them




on the phone
2015 A% - 11
2021 30F** 28H**
Note: Surfing the Internet for pleasure, not work, going to see live plays performed in a theater,
and going to see live musical concerts or events were omitted because none of the correlations
are significant.




